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Abstract

This thesis proposes a method for selecting suitable items in the shopping site is newly
constructed. In recent years, there are considerable numbers of shopping sites on the
Internet when the Internet widely spread to the home. It exerted big influence on the
structure of the retail trade in Japan. In the past years, there were only two types of
store: Stores where commodities are sold directly and shopping mall where they were
collected. In addition we can also see service that offers the comparison of commodities
and information on a real store such as the price comparison sites and the handbill
comparison sites, whose numbers are still increasing. Heretofore here have been a
considerable number of discussions on decision making in consumer's purchasing.
However, no reports about a method for systematizing information that should be
published and the mechanism that it is necessary by relationships of such as treated
commodity and real store's existence or nonexistence in the shopping site have been
issued. In constructing shopping site, it is possible to put exhaustive information.
However, it is not so good to consider customer’s ability and rationality. For shopping
sites, it is important to appropriate information provided. Therefore, this research firstly
focuses on common-used shopping sites, price comparison sites and the handbill
comparison sites, and clarifies mechanisms of such as the information search functions,
the commodity comparison functions and the risk reduction functions. Then, we extract
items selected by existing shopping sites, and select suitable items in the shopping site
are newly constructed with the help of quantification.



